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In recent years, with the development of advertisement, our market is full of 
abundant inveracious advertisement. The inveracious advertisement deceives 
consumers, and disorders the natural market system. In our current criminal law, the 
inveracious advertisement crime is deemed an absolute crime, it belongs to socialistic 
market economic breach crime. But because of a great deal of reason, there are 
abundant disadvantagel when we discern the inveracious advertisement crime. So, this 
article will discuss the crime constitute, cognizance of inveracious advertisement 
crime, and the criminal obligation of advertisement mouthpiece. 
Chapter 1 first introduces the concept, character of advertisement, and introduces 
the function on the market economy of the advertisement. Then, this chapter analyses 
the scope of advertisement in the inveracious advertisement crime. Finally, it 
introduces overseas provision in this area. 
Chapter 2 first analyses the reason of bringing inveracious advertisement crime, 
then sums up forms of inveracious advertisement crime in our true-life, and finally 
expounds principles when we cognizance inveracious advertisement crime. Moreover, 
this chapter discusses the ambit of inveracious advertisement crime and reasonable 
exaggerate. 
Chapter 3 analyses the constitution of inveracious advertisement crime in the 
basis of provision in our current criminal law.  
Chapter 4 discusses identifying inveracious advertisement crime in justice. And it 
discusses how to distinguish inveracious advertisement crime and common action. 
The last chapter analyses the criminal obligation of the advertisement prolocutor 
in the basis of phenomena of advertisement prolocutor. Especially, this chapter 
lucubrate the academic basis and the spectrum of criminal obligation of the 
advertisement prolocutor 
The innovation of this article is that the author brings forward the cognizance 
criterion of inveracious advertisement crime for the first time. 
Key words: inveracious advertisement crime, inveracious advertisement action,  
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